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V-te morau and V-te kureru

YAMASHITA Yoshitaka

The present study examines two Japanese expressions:
V-te morau and V-te kureru. These expressions are similar from a
semantic point of view but are entirely different from a syntactic
perspective. An animate noun phrase attached to the particle “NI”
serves as an argument in the V-te morau construction. On the other
hand, such a grammatical relation doesn't exist in the V-te kureru
abstract | construction.

The actor in a V-te morau sentence must be an external
argument, while the actor in a V-te kureru sentence can be either an
external or internal argument.

Example sentences:

* Kare-ni kite moratta. (Fortunately, he came.)

* Kare-ga kite kureta. (Fortunately, he came.)

* Kaze-ga fuite kureta. (Fortunately, the wind blew.)

Finally, it is pointed out that in a conversation, the
speaker and the hearer only use V-te kureru sentences to express
benefactive actions between them.
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