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abstract

Volunteer Tourism Research:
Trends, Features, and Research Agenda

YODA Mami

Volunteer tourism has experienced rapid growth since the
mid-1990s, mainly in North America, Europe, and Oceania. Academic
research on volunteer tourism began in the early 2000s, and has
gradually increased since then. Given the resulting accumulation
of research, this paper tries to analyze the trends and features of
volunteer tourism research, and proposes a future research agenda.
In order to do so, the author examined peer-reviewed research
papers in major journals, as well as academic books on volunteer
tourism.

The analysis identified four key features of volunteer tourism,
with the common theme being strong interest in the potential of
volunteer tourism as a means to influence individuals and make
positive changes in society. In addition, four research agendas are
proposed, emphasizing the need for more holistic, contextualized,
and comparative research.
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1.1. AROEREBE/M

HEAWEBENTORT T 4 TR ZIRRICH AN TR 2T 47
v —1) Z . (volunteer tourism) J'A5, KE. 3 —wa w8, 77 %
DIZHT LWIBEORIROB LT E LTIEHSA TV S, HEEBETRERT >~
TATY =V ALIFE LA R T IR0 2 794 "3bh 5130, ik
1THERECondé Nast Traveler T RN E h7z2, Lo L. HEAEIEEST
DRZ T4 THBABEH L TR AL, BHEERS 27 4 7iE %
EDQRTURHI A EL TV e ZRIEHEDLT. A7 T4 7Y =Y
ALE L THRZCHEHZED TS0, HHEIONER. &0, Wk
EDBEPREMNZIRICHD, LDZLDABSMLP T L>TW 57T
bH5,

R T4T7YV—=VALOSMERIZ. 1990F B 53 LIc L
SHON T2 (Callanan et al., 2005) o K2, R¥EPEHEICLLZRT T4
TGN 2 RHiliAE & o7 2 & RBIIC, REL I—avos. k7
=7 ® [Gap year*ttfU) DOFHDSNMHME 2 72 (Callanan et al., 2005) , Z
D LS ME O % 5% T, HJYHINPO - NGORHH B, BT R %
Bz Enhu iz ot 7 a 7o AR ANDOEREEDOS A HHIML T
\»% (Tourism Research and Marketing, 2008) .

RIZ2TA4TY=VALZE, ZMETHZERT 2T 47 £ F AR
MIFCAVY FDDHEZFNEFT 4TV =) ALO—BEL LTI SN
T &7z (Wearing, 2001; Callanan, et al. 2005) . L2*L. SI&ELEBREDS
BmL7Zz2eT, Mic3 3 F2MERZREIL T2 L0 fEH S mik
TRHETETWVS (F2& ZIXTrejos, 2009; Thorpe, 2009) , HAKHICIX, R
Z T 4T EZTARBMEE OSALEER. BT 2T 4 T OEMA LR E
DOHETH S, DX D RHMBANOADHE ZR/NRETE7-DICEF, K
Z 27 4 7Y =) XL O TR R R SR D (2 TR T ORIt D FEHE
DETH S,

R T 4TV =Y XLEhAT B 200045 U A > TH 5,
FERICEEDIEA TV S, 20014F 12 Stephen Wearingh3h < T 4 7Y —
VDAL AT ZHDTOFMEZ2 MR 722 &% fhoWiFi&E OiEH
ZRDLEoNFICL ST EZOHNS, ZHLIRE, 2003412 (X Tourism
Recreation Researchh3iR= 2T 4 7 — ) ALDOF S 2l A, 20094F (2
Fa—a vzl e LIzEE D0 & DT H 5 Association for Tourism and
Leisure Education (ATLAS) & # — A b < 1) 77 MCouncil for Australian
University Tourism and Hospitality Education (CAUTHE) 73, {#H¥LC#IHT
DRZ T4 TY=) AL T T —IC LIEEES#E 2 ILFTHET 5 %
E. MW ATEZMAEDOTEHEIEHE>TE T3,
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KZ > F 1 7 4kBE (volunteer
vacation, volunteer holidays) & %
FEEN S,
RILT7147Y—1) LI E
LEHAI KTy oELTHE. #H
1 K7 v 7 KXF OFrommer'sh*
Frommer's 500 Places Where You
Can Make a Difference’® iR L T
L % (X A, Bill MacMillon et al.
(2009) Volunteer Vacations: Short-
Term Adventures That Will Benefit
You and Others, 10" Revised Edition,
Chicago Review Press% EH¥% 3
Jr7YA bELTIE, HNE
B9 dwww.globalvolunteers.org X
www.charityguide.orgs & »* &% %
Ir. REMRRROATLHE
HIER - HEENOY A b E
L T. www.voluntourism.com#»®
Hd, . BREROIRITH
5 T & % Condé Nast Traveler % .
2008F5B KT > T4 TV —
YZXLDYEEETEZB/EL TV
%,

Gap Year& 13, fEEXFHE & B
h, B 3EBICKET /120
ISXD—EHEEE L. KEX®
B, M TlEKPHEFFPH
BEicBEBT3Z&ErE0,
Gap Year & BU1§ ¢ % ¥ 4 (3 Gap
Year studentsX°Gappers & FE (3 h
3,

Wearing (2001): Volunteer Tourism:
Experiences That Make A Difference,
Wallingford, U.K.: CABI Publishing
BT,
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£3,

COEHIBWMREDTEHDOE F VX, V=1 XLMFRICET, AT
TATY =Y ALHROEEELLH L TVEIEZRRLTNEEEZL
N5 H3 20104F F TICEEROMIARRHE %2 0t LT 2400, %
IT. AWMETE. RZ2 T4 7YY= ZALWMTEH. ZT AN & S
HATHEZRT T ATRIGCAN Y NOHEZRT T 47V —1) ALDE
HERETEL L1, TNFEFTORT VT4 7 V=1 XLWHIEDOMIN %
HHIC L, ZOREZSNILI: LT, &, M TRELELELLND
HEZERT 5,

MSTF147Y—UXLDERE

WO, BTN RETERT T4 7Y =) ALZEXKT S, BT
DT ATV ALDEFRETHRD LI N5 DL, Wearing (2001)
&% THHFMICEBOW TS I FLURICEDE, 2B T2YNHE
IWDREH, W), F7-FE DB O RFER A R EIE O 24 £ DA%k
SNTCHRT T 4 7 THS, LH L. Lyonsetal. (2008 (. RZ
T ATWENE Y =) ZLDGT LR T T 4 7Y — ) ALK S
BhHY, P B EERZHNL L. KT T4T7YV—Y X LIChA
I EERMELYIT SN LD S EREHL TV 5, /. KT
T4 7YY=V ALD TaonfaEltt] (25 H L THESE % i 72 Guttentag (%,
R 2T 4 T7Y=) ALOZNEE RITHEMETHEZ 27 4 7RIS
FTEMITETCHNTFETH) EEXLTEBY (Guttentag, 2009) . RZ >~
TATYT—ORNEFE ki) & RS 7 4 78 ICBREL TV
%,

ARWFROHME AT T4 7Y =) ZLWHFEOME D I3 Td % DT,
WEDORZ T4 7Y =) AL 2 KD 7EF)IA #ET 2 L EHE
Thd, 2Dz, LyonsH DIahi% E & L. Guttentag& [MffIC. RF >~
TATYT =D bEANLERZ % (R T7 4 7WE) & TRiT) &7
5, ZLT. Zhb 2B, $4abb, [HRT7 27 4 TRV
TENBIRITI ZART T ATV =Y ALEERKT S, £lc. RT72T+4
TOT—=RT T4 TV —=) ZXLDORNT A LTI, WHEDOIEEDH]
Wiy . WO RERTEGR (R 274 7Y 77—, #ZBRPE
BEAETIRGE TR T4 7YY AL T 5,

1.3. tARAE

ARWFFTHGRE LICART T 4 7Y — 1 AL, 20004FE22 52010
F9FB0H F Tz H TS . RBIBT 2 A ME X T — X X—AD SR, il
HMUICRZ T4 7Y =) AL AT S Emam e, HE LTHIS
NIFIMNEETH 5,

INETOMRNEOMN 2R T 27001, 7. filih L7zims %,
Z O HRE LIcFERT LICHEL, S50, ERSECHRET
—VOERNEZE LD, MAT. WIFRAERUTNGRE &> 7k
WHINFICOWT HOH Lz, ZOLET. IhbHDWROFEEICHT 2%
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IIMTRT G & 75 Z s O AR HE (L BUEY B O B R AR IC IS
TV GFE 2 LD ICKE LT, ZD7zHIc, £7. Hall (2010)
CHEH SN TV EEB L NF—A N Z U 7 OHMFR SOV ORI T A7
ol A EEITEE 2 L 7cs, 2D D B 20064 ICPET] & % o 7
Journal of Tourism Studies& 7 7 > T 4 ¥ %22 A > NEMEET B 5 Facilities %
T—RN—AL L MEBENRDLEE. RO D15V HEIND L DI
T—RANR—AZIEN, ZHH DT —ZN—AIZE N5 FilTad %2 M 5T
XAt L, LT — % X—Z (%, EBSCOHost Academic Search
Premier, InformaWorld, ingentaconnect, ProQuest Academic Research Library,
Saga Journals Online, ScienceDirect, Wiley Online Library T&% % ,

SHIZ, INHDT—AR—ALZFINTLRWD, 20034 12K T >~
T 4 7Y — ) ALK % 1 U 7z Tourism Recreation Researchiib & 20094F (2
[FFF 5 % ) U 7zAnnals of Leisure Research®® i XA DTSR 2N Z 72,
FrC., FEER Z TR E LD, AT 2T 4 7Y — ) X LGOI
Hch2 DT, —MEEICHTI NS HRESICEN I TV S alEElE
DEHWEEZLNLENHLTHS,

INHDOMBEMGICH L, [RZ T4 T7YV—V XL (F7& WHT
HERTZV=VDAL)] TRZ2TAT7Y—=V A (/2. BITH2
A7V =1 AN ] IRZ T 4 7IKRIR (volunteer vacation, volunteer
holidays) ]| YA Z7213F—7 — RIZHZT N TV B & AR5 O 5 H %t
REL, INHOFERZEIARF—TU—RCEZ LR TH, AWRO
R 2T 47V ALDERISIEUT BIWHEC DOV T DG X DAET S
HEEED D 2D, KT T 4 TE L kT LB 2R oY — ) AL
DIEE L TRHEBEL TV MR OMAPRREEHL P Licnw BTk
B, AWHIETORFEEEAE ko v & Ui,

MAT. FXEDIICIIEDL o705, HIFEEIC L 24 MR RS
STATY =Y ALEDOVTOHRGEER S, BERTENRE L, 20
BiE, MAaHTOMROBMBREATE Y. Fili ol TInso
RO G Z B2 HEPREL SRR E L ST LT H %L Tl
HEhTw37:0Ths,

2| R T4 7 V—1 AL DA

AT, Ll OIHETHIT S NG OW TR OMIN 255 %, 20
eIz, 9. EROGESCROMINE R LIz, KIZ, NS E ko
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Hall (2010) ([CHE#EEh T2
FFR/NNR VO E . EE
MAssociation of Business Schools
(20095 £2010F) . #—X b5
1) 7 MAustralian Business Deans
Council (20105 ). Australian
Research Council (2009%F) (Z&
PEMETH B, ZTh T hAERRE
SO ER2ERREICE T 3%
M EHRE L,

Journal of Tourism Studies(Z D \)
Tl$. 20002005 DAR % i
RIZ. @RISR 7,

ZOEESE. .1, AENEH
EER] TERLEV AR
IWTHEFRFTRERS MM
WICED RN EBH L TV 5,

HARFEDEERRFMEE (1.
2010F9A30ABEATR T > F
4TV —UZXLIZHPAT BEHR
MMIEBH I TELT. A5
STATI=VILIZPATS
FWMHLEERLRTSIA TS
Wiz, UTOSICIE BARRE
DXEIEEETNL TVEL,
SRFZEFRUBTEMELL
PRZT 1 T7V—1)XLIZD
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Lyons, K., and Wearing, S. (Eds.)
(2008) Journeys of Discovery in <
Volunteer Tourism, Wallingford, E
U.K.: CABI Publishing & $§ 3,
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AWFFRTHEGRE LIAMGES. R T4 7Y =) AL AT B X
DY HTHIK S NIZDIF2002FThH 5., L L. ZOHIFEICE TRF >
TATY—=Y ALl L) FERZYIOTHRICH O 2E %2 Wearingh3
L T2, ZOFEFEICDNTOHENVBEHOAMES SIS iz T &5,
20034F: (2 Tourism Recreation Researchh’WearingZ fi e H{LH & L TR T >~
T4 TY—=) ZLOFREZHAIECE T, RS T4T7V—=1) ZXLE VD
HLOBEOY =1 X L0, RIS Ebhs,

R T4 7Y =Y AL AT i X OHHEET I NMER I H 5 (X
1) o 2004~20064F (Z (3 AEFE2~ 35 3. 2007~20084F 12 (3 7555 3. 2009
43 Annals of Leisure Research (LA, ALR) DFiHE 5 % Br { & 43 5.
ALRDFFE S ZHH L L 100X e ko720 Tz, ZDMICIE, 20084122
MHDOKRZ T 4 7V —=1) ZALIIHATZFEMEREB LRI N, &5
2. 20104E (3. 9AB0HHME E TICI2M XM REIN TV S D, .
RS 2 G ol Lk OFRGH % L2 KHETH S, k. 20104£9H
30H % TR X BUI4A8 XL TH > 72,
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2.2. IANREERCEDHATRT—V

WIS, Fai XL 2R e R EhS L. (RI 2T 4 7Y =1 AN,
[RAMII2=F 4, MPEAHEE GER - phArEME) 1. THEHE OO XS
KA TZ2ofl) o Le @WXBoRFELbERIICE LD, Z
DOEE, V=Y AL AT LZ KL TV EANLZ B HhTHSE 7
AN (ZZTRAZTA4TY—=V AN, [HAAN (AR 2=
T4)1. T7a—h— () | cEDSweboThsb, MAT, YV
— D2, RAM, DS b, 2O Eich AT BT, Bl 1
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BOMBMOMRIM] & LIz, MET—BEERDOSTICHL LAV D
X, TZ2oft] & L7,

A%ﬁ? I ARZ T ATYV=D ANIHRAT IR 23 ML E. &
DAL & e o Tz EHEOMBOFRICOVOTOWTRII6: L.
MBI AT BRI AR L. FADNIT I 22T 4 ITHhAT BHIEH 25
XiEolz, 1. ZOMd135w X H -7,

PAEDOWNGRPEHEDZ L D12, RWFRDONGRE B >75XTlE. RZ
ST A TY—= AL 0:’)L\’C®ﬁﬂﬁ§Cﬁ Zhotz, FOMENI. FEFICE
WTEVEETHS, —), PHMFEEAANI I 227 4 12DV TOHE
Feld. B bR MO EEROFLICLLNS L RYI DRI N X
AITHED,

R MEMREL - ERT EDRIBDOER

12002 2003| 2004 | 2005 2006|2007 | 2008 | 2009 2010 | 5|

L ETS onze| TR o
RIVFAT 5 6 23| 48
Y 2k el Y2 9 Y %w "ol e
ARA B

SR 0 0 0 0 0 0 0 1 1 2 4
F ] TR 0 0 0 0 0 1 9 1 0 4 8

GEE - R (1) (7)

ﬁzgﬁﬁw ol o 1/ o 2 2/ o o 1| & 13

3 2 13 27
otk Ol | O 1 O 1 3hqy 3w
. 8 10 8] 100
aull ! (8) 2l 3] 2 5 % (6) m<w (100)

HAT  FEER *BESICEFMTOARIEEH Yy ATABEE L TRLE,

INFTIZ. FIRSE DX OMR 200 LT &I2H., IhIETTIE
WFRNE O IIA T THS, #T T, WHEHTIE., FIEZE DD
NE % S HICFEC T %,

2.2.1. RSUT4FPY—URXBNIHATIHART—Y
BUIC, RZ2T4 7Y —=1)ANTHATEMXOWIT—~ LRl %
Tz, T —~vE. O ISk IR, 81, @ IR7 >
4 7Y =) ZLOMEE (LR, KER) ) @Fﬁ7/747v—UxAﬁ
mBEOHE LI, B8, @ ﬁ%ﬁm\®f$7z747y—vx
hOEMER LAF. #2MER) ) Tholeo RT2T4T7Y—V A
MEH AT 2235 XD D B, KL BIFIC AT 2 i HZ L2 NL14if
X e E B hr ot ZRUIN TR, BB L. TERE D4 .
B EDR LD > 72,

¥l RI2T74 7Y =Y ANRXGRE LI TIE, 0EDDHXT
BHOT— %2 W->TVEEEHZ O, KBEEBEOM 20 LT3
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(Gray nomads) &. #—X k7
)7 % K& \ Hi & (extended E
period) BR1T ¥ 3508 U E DIk +
(Onyxets

TEEEZEL TV S,
al., 2007) .

fil % 1£. Ooietal. (2010) i%. +
UXLE (&S
ST L TV 28 h
—| &, HEAEL Y —U XL
HRIET HEDV LD 5

KI>T4T7V—

LTw3s,

HEMTRERE. [RHE] O
HEDOHEENNT 5 +
UZLHRRTEAZ D ¢
Q31T EROSHFCAL ¢
Bh3Zensu, BLIE. .

T, -

McGehee et al. (2009) # &R,

MRS Z L. 10X D o7z ZHPINCTE. KEREEZ S L T
W yol, B K BEEZSML TV HDOBZAZTNIDTDODH
o7 FRHCHIE T — BB DI 5 XDZ . FEDY 7 —DZ

HRFENSRE LTHLY B, SMUCEH & EEOMRERS Z D% DG E
oML Tuwie,

BRE. IARER . SE OWU&WQiiﬁzg%ﬁ%TN%Tbéoif\
BIC AT AR TR, RA NI 2 =T 4 ~NOEMKE VD TRl 2
ﬁ%J@ﬁﬁﬁ§<®ﬁ TCHi L 5N TV B0 HEICIEZ K OWFFEds TH
LB oBEEME 2GR E L THRHEL T2 (Coghlan et al., 2009) .
WIS, BEICHhALTE. SNEOH KRR HCEE. thaPttiic)
AT IR EFOZIL (72 & 213, Broad, 2003; Harlow et al., 2007; Lo et
al, 20104 L) ZRT T4 7V — U ALDOFHH L LTETF TV 5, EIC
WEIZOWLTIE, Y7 SR O EHRTE o2 b, Ficthsmiiico
VT OEHRITEOZ LD MO L k> T 5,

—f. WEFAFECLATIMHRTE. FFEDOY— v b A N ZH
D EF. RZ2T4 7Y =) ZALSMOUREIERS N Z (LT 2 7DD %
HESHL T 5, BIRICHNREL ST T A N Ny 78y A1 —
(Ooietal., 2010) 27 L4 /—=w N (Leonard et al., 2009) % ¥ TH 3%,
ZHHDOWMRTI. FEOBBRRHO SIS, RZT4T7Y—Y
A LD e EERP A RETE 12 be%é&bTh%w

oS INN ?Jr/*‘EI’\ ERICPATBMATE, KHEEINTHICBTERZ >

TATYV— UXAwe%%$7/747y—Uxh@“iﬂ&wﬁboﬁ
oA TW3,
2.2.2. RARIZ 2T 4 ICHATBDRART—V

RANAI 2 =T 4 IXAT BRI XLIE o7, EBLHHERAT
32T ADRT 2T 4 TYV—=) ALIKT 28OV TOIETH
o7z, 12, FEMARRE & HERoFF O Z o L BT, &
FZITATY=Y)ALPRANTI 22T 4 ICZTANRLND 2D L
%t ARG IS D W TEi U7 (McGehee et al., 2009) o & 9 1D,
RADN A 2 =T 4 NOBEOTEE) MK O B R S0 b1 )R O 38 % 53
L. EHfiEH 58 (responsible tourism) & LTORT T 4 7V —1 XL
% U7z (Sin, 2010)

2.2.3. PEEEICHATBDHRT—F
R C AT 2RI, 2D0DR R 2 T — DT ZHA TS,

DRART 2T 4 7Y —=) ALDHZMNEREPERE. & D 1D HALH
ﬁﬁ?%éo

R T4 7Y =) ALOHZNERPRENCHLAT HUTETE. TIE
DD DY—1) XL (justice tourism) | ELTHORTZ T4 TV—1) X
LDOWREMEDER L 54T % (Higgens-Desbiolles, 2009) . — /7. HI i
TR E I AT 2T O IR IC 3510 2 AMEROME (Coghlan,
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2008), @R FZ T4 7Y =Y A OEALBMREAED Iz H D, TG
WX B HE L EDHE (Raymond et al., 2008) . @JAHNEFDA XA —T I
Ho L PR O FRAL  (Coghlan, 2007) A% L 547z,

2.2.4. EAEDEHICOIZDHIDHRT

WIS, XD G E 2o T FERDEBUS b7z 55 Y IOVWTHIT %,
F9. FROMAGDET LD CEIEH, OFEM#BE R T4 7Y
—Ulb%ﬁ%kbﬁﬁ 33, @K AMAI2=T4ERT T4

—VADNZXRE LD, @F AT I 2=F 4
a”:ﬁk\ R T47V—)ANEELELLRXLD >7,

B E RT T4 7Y =Y AN ENRE LZHXE. ERdbRT >
%47V—Uxb@ﬁ%k%@ﬁ%’ﬁ?%¢ﬁmﬁ®ﬁm’ WTHE L
T3, ZONFER. ORZ 274 7Y =Y ALD NELWBIAE O
7z DAL C & % BE o BEEE (Slmpson 2004) . @I D)L
RS 2 R O L . BIEEEDFRERT VT 4 7V 7 — DiELF
DBf% (Coghlan, 2006) . @ART > T 4 7V —1 A MY T —ICRDOWIFE
ELARZT 4TV =) AW E OB R (Blackman et al.,
2010) TH 5,

—Ji. RAPAI 22T 4 ERT T ATV =V AN ENRE LY
. RANIAI2=ZT 4RI TATY—VANNITORZT T 4T
— U XL T 2 ZE LTV E, 2D I HO—J7 %, RS
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— A ko aY T —ITHT B RE L i L TWw 3 (Clifton et al.,
2006) .

F/o. AAMII2=T 4. WM. RS2 T74 7 Y=Y XN ENR
ELTCH T, R 2T 47 Y=V XLDOEM, FEFEI. B A6
T3 ETROBEHEHSPICLT VS, EHIC, ZOREROILEL L %
HARM L T\ 5 (Gray etal., 2007) ,
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