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abstract

A preliminary study on the use of

corporate website in B2B marketing
—Focusing on the survey of the person who is
working in B2B company

KITAMI Koichi

This paper aims to discuss the optimal nature of corporate websites
for B2B (Business to Business) marketing. One of the purposes of
this study is to suggest further opportunities for research from an
internet survey of people working in B2B companies.

This study shows that B2B corporate websites are to be
valued not only at the awareness stage, but also at the exploration
stage. Moreover, it is necessary for B2B corporate websites to have
not only detailed information on products and services, but also
information on management strategies (information on corporate
strategy, IR, CSR etc.). It is suggests that a balance is needed
between both types of information in B2B corporate websites.
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4.1. FEH

AWFFElE. ZDODOMFmEE I EE R {To7, —DHIE TR¥EY =27
A FNIWE ot A0 EDEETHEASNE ). ZDOHIE ¥y <
THA MCBOTEEEREREEHUINDE ] LI ATETH 5,

—OHDOIE¥EY = 794 MIEE Tt 20 EDERBETIHHI NS b
WCBIL T, BAEARTIE. [OZBRBAET TR AL, BREBTHREY =
THA MOEHIEEAI N T e, T HREBTHS HRERFML.
W% e d 2 Bl TREEH - AP Ay b LolHEFHL TV
Z2LMELTEY BEHOBBRECODRERWER»GRALLEZLND,

B2BY—7 7 4 BV TIE. WAl & 2 B Mg 3R I8 E S i,
FRLFEOME 7ot 22 B0 TIRFEH Y FLNEEE L. IRFEICki oD %
IEWNTELH, AOEXBMIETTRAL. BREBICHMAZS 2% L9
BT = 794 FOEHRMEZTTORETH S,

e, ZOHO TEEY = 794 Mok TRERBERIIERS LS
D) DOV TR., BEV T A POBHRNEFE LTI, #i - —E X
DO FEM IR G e Ay 7 S O MU et G b EH S AT
oo UL, ®h - = ZADBEWBAEL TV BT TR AL, BE
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M GREE NG, FEHEIG, = E a0 CSR. IR) (BT 2EHH T
JAEKMBATOLIRETH D 2 Envprahic,

4.2. SEDRE

AWFIEIE. BZBBEY A AICB T A2EEY =T A FOHYITICONTT
NS EREZIT o7 b DTH S, SHROFEL LT, W DD E%
fzTw3,
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LT DB,
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FINTVSE (IR ITEAR 2006, AH - HlE : 2006, R :2010) A3,
BT 2TV NIEZEZTRED T RREEEOAIE Z LR T 2 5
BARMBTHZ, bHLAAREDTZ > RRERMER. %Y =79 A
PRITHETXZ2HDTREVD, =7 T4 V7 EE D & 5 % ek
%95 DhRHMLT 208D 5,
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