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Challenges and Potential of Tourism in Hokkaido

From the Viewpoints of Tourism as a Means of Access to
the History, Culture and Current Status of Indigenous People
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Takayoshi YAMAMURA, Center for Advanced Tourism Studies, Hokkaido University
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IUCN World Heritage Evaluation Report
SHIRETOKO
May 2005

International Union for Conservation of Nature and
Natural Resources

5. ADDITIONAL INFORMATION
CENNIEY

5.4 Involvement of Indlgenous Peoples
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Shiretoko was reverently called by the Ainu
People as “sir.etok” (the end of mother
earth) indicating the importance of this
area for traditional inhabitants.

It Is Important, as reinforced In the
management plan (page 214 of the
nomination document) to “study the culture
of the Ainu people and the traditional
wisdom and skills of the local residents In
order to determine the methods to
preserve, manage and realize sustainable
use of the natural environment”.




Accordingly It is considered important that
representatives of the Ainu people, such
as through the Hokkaido Utari (Ainu)
Association, have the opportunity to be
iInvolved In the future management of the
property, including in relation to the
development of appropriate ecotourism
activities which celebrate the traditional
customs and uses of the nominated

property.
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[SZEBV=RER ] = “Cultural Landscape”
CELUTEZADCE,  (UNESCO WHC, 1992)
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|COMOS (International Council on Monuments and Sites)
International Cultural Tourism Charter
1999
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Domestic and international tourism is one of the
foremost vehicles of cultural exchange, providing
personal experience of that which has survived
from the past as well as the contemporary lite and
society of others. It can capture the economic
benefits of cultural resources and is an important
generator of economic development, when
managed successtully.

(The Key Charter Concept #4)
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Involve Host And Indigenous Communities

( Principle 4)

Host communities and indigenous peoples should be

involved in planning for conservation
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and tourism.
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4.1

The rights and interests of the host community, at
regional and local levels, property owners and
relevant indigenous peoples who may exercise
traditional rights or responsibilities over their own
land and its significant sites, should be respected.
They should be involved in establishing goals,
strategies, policies and protocols for the
identification, conservation, management,
presentation and interpretation of their heritage
resources, cultural practices and contemporary
cultural expressions, in the tourism context.
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4.7

While the heritage of any specific place or region
may have a universal dimension, the needs and
wishes of some communities or indigenous
peoples to restrict or manage physical, spiritual or
intellectual access to certain cultural practices,
knowledge, beliefs, activities, artefacts or sites
should be respected.
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A primary objective for managing
heritage is to communicate its
significance and need for its conservation
to its host community and to visitors.
(The Charter Ethos)
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Reasonable and well managed physical,
intellectual and/or emotive access to
neritage and cultural development is both
a right and a privilege.
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Unless there is public awareness and
oublic support for cultural heritage places,
the whole conservation process will be
marginalised and not gain the critical
evels of funding or public and political
support so necessary for its survival.

(THE KEY CHARTER CONCEPTS)
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Access to significant features, values and
characteristics, includes all form of access,
including -

1) physical access, where the visitor experiences
the place in person,

2) intellectual access, where the visitor or others
learn about the place, without possibly ever
actually visiting it and

3) emotive access where the sense of being
there is felt, again even if a visit is never
undertaken.

(Glossary)
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FIN
Thank you for your attention.

Takayoshi Yamamura

Center for Advanced Tourism Studies, Hokkaido University
36



