HOKKAIDO UNIVERSITY

Title Be a Contents Tourist! : Travelling in Japan along with Anime Contents
Author (s) s, =M
Relation TASAI JAPAN: The Charm of Regional in Japan = Z¥HAK
Issue Date 2016-07-01
Doc URL https://hdl. handle.net/2115/62402
Type book part
File Information YAMAMURA-Be a Contents Tourist!-TASAI JAPAN, pdf

Hokkaido University Collection of Scholarly and Academic Papers : HUSCAP




Be a Contents Tourist! - Travelling in Japan along with Anime Contents

Be a Contents Tourist! ~7=*a> 5>V &iKd sHA

Professor, Center for Advanced Tourism Studies, Hokkaido University
JuE kY BtEREMEL sy — BiR

“Contents Tourism” is a Japanese expression which has been gathering
attention internationally in the recent years. This type of tourism involves
visiting places introduced in the stories of animations or cartoons (contents),
where the tourists enjoy engaging in communication activity with locals and
other tourists using such contents as their common language.

The background for such tourism to be a trend in Japan is the production
and popularization of high-quality animations in the 2000 s, the stories of
which are set in local regions other than Tokyo. Such development is not
unrelated to the re-recognition of Japanese people regarding the richness of
regional cultures as they came to realize the limitation of their economy-first
idealism following the collapse of Japan’ s bubble economy. Against this
background, the three cultures, “creator culture,” “fan culture” and

“regional culture” related to story stages or model regions, were combined
together to give a birth to a new culture called contents tourism.

“P.A.WORKS Corporation” is a production company or a central player
in such a cultural trend, which has produced a number of fine animations
based in various regions in Japan. Of their region-staged productions,
animation stories highlighting the Hokuriku Area such as Toyama
Prefecture including Nanto City where the company is located, neighboring
Ishikawa Prefecture and Fukui Prefecture elaborately featured the local
cultures in each locality, and those places have become “holy grounds”
for many contents tourists in Japan.

I wish foreign animation fans also to visit these regions as contents tourists
to feel the diversity or “tasai” of Japanese culture. You don’ t need to
understand the Japanese language. You have the common language,
animations, in which you can communicate with local residents as well as
other tourists and to have close contact with the regional cultures. I am sure
you can!

May you have exciting encounters in Japan by means of the wonderful
“contents” !
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