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FUNWTO and COVID-19: leading the way for a sustainable recovery of tourismg
CATS #EH 17 5, ABER DL S50« v ¥ — (2023)

UNWTO and COVID-19:
leading the way for a sustainable recovery of tourism

(UNWTO & Covid-19—tdfiie vl HE 2 BLE D H B D —)

Orianne Derrier (FY 7Y X « FY7—)
UNWTO A 7Y 7RFEHER 70 Ih 37 49—

1. Introduction

My name is Orianne Derrier and I am a Programme Officer for the Regional Department
for Asia and the Pacific of UNWTO (based in Madrid, Spain). I am currently in
dispatchment for a year at the Regional Support Office for Asia and the Pacific based in
Nara, Japan, although I am speaking to you today from Madrid.

Thank you very much for the invitation, it is a real pleasure for me to be part of this Online
Forum organized by the Centre of Advanced Tourism Studies of Hokkaido University to
deliver a presentation about UNWTO and COVID-19: Leading the Way for a Sustainable

Recovery of Tourism.

I will start by presenting to you UNWTO and the importance of tourism for the
achievement of the SDGs.

Then, I would like to give you a perspective of the current situation on International
Tourism under the COVID-19 pandemic. From there, I will also talk to you about the
European market trends amidst the pandemic, a market and destination which has
experienced one of the best performance over the summer of 2021.

After this, I will present to you three case studies of destinations with good practices for

tourism recovery.
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And I will finish by introducing to you the available UNWTO initiatives and resources
on Sustainable Development for Tourism and COVID-19 and Tourism recovery that may

be of use to you for your studies.

2. UNWTO and SDGs

2-1 About UNWTO (Slide 3-5)

UNWTO means United Nations World Tourism Organization. It is the United Nations
agency in charge of the promotion of responsible, sustainable and universally accessible
tourism. UNWTO promotes tourism as a driver of economic growth, inclusive
development and environmental sustainability and offers leadership and support to the
sector in advancing knowledge and tourism policies worldwide. In terms of services,
UNWTO generates market knowledge, promotes competitive and sustainable tourism
policies, fosters tourism education and training, and works to make tourism an effective
tool for development through technical assistance projects in over 100 countries around
the world and institutional partnerships with global development agencies and other
relevant international and regional actors. UNWTO also encourages the implementation
of the Global Code of Ethics for Tourism and advocate for tourism as an instrument in
achieving the Sustainable Development Goals (SDGs) notably through the Tourism for
SDGs platform.

UNWTO’s membership includes 159 Member States (including Japan), soon to be 160
with the annexation of Barbuda and Antigua in January 2022, 6 Associate Members and
over 500 Affiliate Members (including 20 in Japan and the Centre for Advanced Tourism
Studies of Hokkaido University) representing the private sector, educational institutions,

tourism associations and private local tourism authorities.

As for the UNWTO Regional Support Office for Asia and the Pacific, it is supported by the
Japanese Government, the Asia Pacific Tourism Centre and several Municipal governments
such as Nara and Mie. This office was established in 1995 and is located in Nara. The
office’s mission is to support the efforts of UNWTO and promotes sustainable policies and
practices among UNWTO Asia-Pacific Members and the Japanese Municipality
governments mentioned before. I invite you to visit the website and contact us at email

address you see on the slide for further information about the Regional Support Office.
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2-2 United Nations Sustainable Development Goals (Slide 6)

Let’s talk about the SDGs: in 2015, governments adopted the 2030 Agenda for
Sustainable Development, and designed for its achievement the 17 Sustainable
Development Goals which serve as a global framework to end extreme poverty, fight
inequality and injustice, and fix climate change by 2030.

Tourism has the potential to contribute, directly or indirectly, to all of the goals. In
particular, tourism has been included as targets in Goal 8 (inclusive and sustainable
economic growth), Goal 12 (sustainable consumption and production) and Goal 14
(sustainable use of oceans and marine resources). Sustainable tourism is therefore firmly
positioned to achieve the SDGs set in the 2030 Agenda.

2-3 COVID-19 and Tourism (Slide 7-8)

However, advancing the SDGs through tourism has been difficult lately because of
COVID-109. It is no surprise to you that tourism is one of the industries which has been
hit the hardest by the pandemic. Let’s look back to the international tourism before
COVID-19.

The tourism industry was doing quite well before the pandemic. When looking back at
2019, UNWTO registered 1.5 billion international tourist arrivals, marking the 10th
consecutive year of sustained growth since 2009. In terms of international tourism
receipts, UNWTO announced a total of USD 1,481 billion for 2019. In Asia and the
Pacific only, the region welcomed 362 million international tourists and generated USD
443 billion tourism receipts. Tourism generated millions of direct and indirect jobs, with
a high share of women (54% of the tourism workforce) and young people. Back in 2019,
tourism was the third largest export category worldwide and tourism could represent up
to 50% of total exports for many small developing countries, especially Small Island
Developing States. Overall, tourism was a key sector for many advanced and emerging
economies as it was growing faster than the world economy itself.

2-4 International tourist arrivals and tourism receipts 2020 (Slide 9)

Now, due to COVID-19 international tourist arrivals and tourism receipts have plunged

significantly, surpassing losses levels of previous crises such as the SARS epidemic in



2003 and the Global Economic crisis in 2009. For 2020, UNWTO registered an estimated:

- Loss of 73% of international tourists’ arrivals, reaching up to a loss of 1.1 billion
international tourists. With 402 million international tourists in 2020, we went
back to levels preceding the 1990s.

- Loss of 64% in international tourism receipts, reaching up to a loss of USD 930
billion. With USD 533 billion international tourism receipts for 2020, we went
back to approximate levels of 2002.

2-5 International tourists’ arrivals (January-September 2021) (Slide 10-11)

For 2021, what is the current situation for international tourism? Now, according to the
latest UNWTO World Tourism Barometer released on Wednesday, for the period of
January to September 2021 the world experienced a loss of 76% of international tourists
compared with the same period in 2019. When looking at Asia and the Pacific, we are
talking here about a total loss of 95% in international tourists.

If we look at the period between July and September 2021, UNWTO indicated that
international tourist arrivals increased by 58% compared to the same period of 2020, with
August and September arrivals registering the best monthly results since the start of the
pandemic. It is also worth noting that, some islands in the Caribbean and South Asia
(notably The Maldives), together with a few small destinations in Southern and
Mediterranean Europe saw their best performance in the 3 quarter of the year for 2021,

with arrivals coming close to, or sometimes exceeding pre-pandemic levels.

UNWTO indicated that such results could be explained by increased traveller confidence
amid rapid progress on vaccinations and the easing of entry restrictions in many
destinations. For example, in Europe the EU Digital Covid Certificate has helped

facilitate free movement within the European Union.

Despite the improvement seen in the third quarter of the year, the pace of recovery
remains slow and uneven across world regions. Beyond the disparity in travel restrictions,
uneven vaccination rates around the world and the appearance of new Covid-19 variants
(such as Omicron) are likely to impact the already slow and fragile recovery. Adding to
that, the economic strain caused by the pandemic could also weigh on travel demand,

aggravated by the recent spike in oil prices and disruption of supply chains. That’s why
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UNWTO predicts that international tourist arrivals should remain 70% to 75% below

2019 levels in 2021, therefore registering a similar decline as in 2020.

2-6 Destinations with travel restrictions for international tourism as of 1st
November 2021 (Slide 12)

According to the recent 11th UNWTO report on COVID-19 related travel restrictions
dating as 1st November 2021, 21% of countries in the world are still applying complete
closure of bordures. That includes 18 countries from the Asia-Pacific region, making it

the region the most difficult to access for international tourists.

Nevertheless, there was hope back in November 2021 as the world passed from 165
countries with closed bordures in May 2020 to 46 countries in November 2021. And on a
more positive note, Cambodia, India, Thailand, Sri Lanka and Viet Nam have recently
started to open their borders to international tourism with the necessary COVID-19

proofing requirements and quarantine.

3. Survey on Potential for the Recovery of International Tourism

Now due to the new Omicron variant, many countries have started to reimpose stricter
travel restrictions to protect their population. This means that we are likely to experience
a gloomiest scenario towards the end of the year in Q4 in terms travel restrictions and
international tourism results. Before the Omicron variant, UNWTO gathered a panel of
expert from all over the world to answer the following questions.

3-1 When do you expect international tourism to return to pre-pandemic levels in
your country? (Slide 13)

Experts from most regions (beside Middle East) tend to opt for 2024 or later. This trend
has been especially emphasized by Asia-Pacific experts with over 58% of them leaning
towards this projection.



3-2 What are the main factors which will contribute to an effective recovery of
international tourism? (Slide 14)

The panel also examined the factors that could contribute effectively to the recovery of
international tourism. We see here that regions prioritized:

- First mentioned 76% of the time, Rapid and widespread vaccination roll-out;
- Major lifting of travel restrictions (70%);

- Coordinated action among countries on the travel protocols (67%);

- Clear information about health protocols and entry requirements (42%);

- Use of digital tools to enhance safe mobility (20%);

- Affordable COVID-19 testing (16%).

3-3 What has changed? — Changes in Traveller behaviour in times of COVID-19
(Slide 15)

Now that we’ve seen the projections for the future of international tourism, what has
changed in travellers’ behaviour? First, what will travellers prioritize? Closer to home
tourism experiences (aka staycations of vacations close to home), Health and safety
measures at the destination to guarantee their security, last minute and flexible tourism
offers, and most importantly remote and open-air tourism activities away from crowded
urban areas which are perfect to fulfil the need for fresh air after numerous lockdowns
and quarantines. Therefore, domestic tourism (and to a lesser extent, whenever and
wherever possible, regional tourism) and nature-based activities (through rural tourism or

ecotourism) will be favoured by tourists.

Who will these travellers be? Mostly young people with the eagerness to travel again (as
youth has been notably less impacted by the virus). What’s important to highlight is that
travellers showed a stronger drive for responsible, authentic and sustainable tourism

experiences.
3-4 Alook at Europe — International Tourism results (Slide 16)
To put things into perspective, let’s take a closer look at the Europe region.

According to the latest UNWTO Barometer, Europe’s results in international tourists’

arrivals was down to -69% for January-September 2021, compared with the same period
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in 2019. Despite this weak result, Europe remains one of the best performing regions, at
the second place after the Americas (-65%). This is particularly true when looking at
summer period or third quarter of the year which includes July to September 2021. As
you may already know, historically Europeans would generally take more holidays during
the summer due to the warm and gentle climate, as well as due to the school holidays.

According to the tourism data sent by UNWTO Member States, there were three
European destinations among the top performers in international tourists’ arrivals: Croatia
came first (-19% in 2021 compared with 2019), then Austria came third (-23%) and
Turkey fourth (-35%), with Mexico (-20%) in second place from the Americas. When we
look at the international tourism receipts, we see even better news for Mexico as it
recorded the same performance as in 2019 (July-September period), while European
destinations such as Turkey (-20% compared with 2019), France (-27%) and Germany (-
37%) improved their results compared with earlier in the year.

3-5 How can we explain Europe’s performance over the summer (Slide 17)

According to the Quarterly report of the European Travel Commission published in

November 2021, this success can be explained by the following factors:

- Region with the fastest rate of vaccination

As observed across Europe, vaccination was critical to the lifting of entry
requirements and boosting the appeal of travel during the summer months. 53% of
Europeans are fully vaccinated, representing the highest rate among world regions and
well above the global average of 35% of the population.

- Harmonization of travel and health protocols

Tourism stakeholders across the region could benefit from the implementation of the
EU Digital COVID-19 Certificate which facilitated intra-EU travel, especially for those
who were fully vaccinated. This measure was implemented from 1% July 2021.

While domestic demand increased significantly for a number of European destinations,
this certificate was key to the further opening-up of Europe during the summer, providing
a unified approach to the restart of travel across the region. The certificate offered an
important gateway to more normal travel behaviour, reducing the burden of testing and

quarantine measures on tourists and easing concerns related to welcoming tourists back.



Some destinations like France and Italy went further by implementing their own COVID-
19 Sanitary Pass as mandatory tools to enter tourism related facilities (such as
accommodation, restaurants, closed cultural spaces and events, long distance
transportation, etc.). In the case of France, such measure was implemented as soon as 9
June 2021, although the degree of application changed over time in unison with the
evolution of the pandemic.

At this stage, in view of the potential risk represented by the Omicron variant and the
increased number of COVID-19 cases, the French government has decided to apply the
Sanitary Pass in its ski resorts in preparation of the highly expected ski season (ski resorts
were closed for the 2020-2021 ski season).

3-6 Alook at Europe — Travellers’ trends and outlook (Slide 18 - 22)

Now, let me share with you some useful information about European travellers’ trends
and outlook which also illustrate the good performance of Europe. Here, I am using again
the work of the European Travel Commission which conducts regular domestic and intra-
european travel sentiment survey for monitoring purposes.

Based on the 9™ report of this series of survey results published in October 2021, we can

highlight the following trends:

- Strong intention to travel in the next 6 months

This trend was particularly accentuated in May 2021 ahead of the summer season with
70,3% of the respondents Very Likely or Likely to travel in the next 6 months. Overall,
the share of Europeans who expect to travel without being affected by COVID-19 (+39%)

has increased to its highest level since September 2020.

- COVID-19 vaccine enhancing half of Europeans to plan trips
Here again we see that a majority of respondents (48% in September) are positive to
book a trip once vaccinated. Respondents showed more confidence for travelling knowing

that vaccination roll out is on-going within the region.

- The EU Digital COVID Certificate remains an important factor in facilitating
travel
As you can see on the slide, this is true for 58% of European respondents. This result

correlates positively with respondents’ attitudes toward strict health and safety protocols,
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as 69% of those who agree strongly with the application of the EU Digital COVID

Certificate feel much safer with it.

- When and where will Europeans travel next?

According to the results for September, interest in intra-European travel is at an all-
time high, and holiday plans were equally distributed from October 2021 through March
2022. We also observe a 10% reduction in Europeans intention to travel domestically,
compensated by an increase in intentions to travel within the European region (55,3%)
and outside of the European region (10,4%). The top 5 of European destinations are Spain
(9,2%), Italy (9,1%), France (8,2%) Greece (6,8%) and Germany (6,2%).

- Why, how and with who do Europeans travel?

Why? Mainly for leisure (with 71% of the responses), followed by visiting friends
and relatives (18,6%), business trips (6,5%) and other reasons (3,9% - such as medical
reason for example). Since the Autumn season was beginning at the time of the September
survey, respondents showed an interest in city breaks (18%), surpassing the intention for
Sun and Beach destinations (17,3%) which was prevailing over the summer.

How? Throughout the year, Europeans have shown a preference to travel by air
(51,5% according to September results), followed by car (33,9%) and finally train and
buses (8,9%) and others (2,8% - such as cycling, walking or sailing for example).

With who? Mostly with families (39,1% according to September survey) and life
partners (33%), followed by travelling with friends (12,3%), alone (11,8%) and other
(3,7% - organized trip with company, school or sport club for example).

I would like to emphasize that these survey results illustrate a scenario in which the
Omicron variant did not exist. As you may already know, many European countries have
started to implement stricter travel restrictions (such as France, Austria, Portugal or the
Netherlands to only name a few) in order to limit the spread of the variant. This will
definitely generate less intention for travel in the next months from European travellers
within the region.

However, with a unified travel and health check protocol such as the EU Digital COVID
Certificate, the region has already some tools in place to restart travel whenever possible
to eventually (and hopefully) return to pre-pandemic levels of international tourists’

arrivals by 2024 or later.



4. Good case studies supporting the recovery of the tourism sector
(Slide 23)

Now that we’ve had a closer look at Europe, let me share with you some other interesting
and cases supporting the recovery of the tourism sector amidst the COVID-19 pandemic.
I would like to introduce to you three examples:

- One touching upon the aspect of Product Development for boosting domestic
tourism in Lithuania (Europe)

- Another one more focused on Innovation with the example of Sail Fiji Blue Lane
(Pacific)

And a last one on Market Intelligence for the monitoring of tourism statistics and
seasonality issues in Thompson Okanagan (Canada).

4-1 Lithuania (Slide 24)

Before summer 2020, there was still much uncertainty around COVID-19 with Europeans

only slowly starting to relax their state of emergency and lockdown measures.

For Lithuanians, it was still complicated to travel outside of their own country so
Lithuania decided to bring these countries to Vilnius, Lithuania’s capital city, therefore
boosting domestic tourism. The Destination management Organization Go Vilnius
partnered with relevant tourism stakeholders from the city (e.g. tour and event planners,
restaurants, hotels, artists, and the broader city community) to create an exotic experience
for Lithuanians who cannot travel abroad by launching a summer programme of events
that turned Vilnius into many different countries (Italy, India, the USA, France, Spain,

Germany and Japan).

Taking visitors on an adventure around the globe every second weekend, the summer
programme scheduled event activities to present foreign cultures with food experiences,
concerts and exhibitions, educational events, special projects for children, thematic
guided tours and other attractions. The partnership was campaign based (Not a one-off
event but many dispersed throughout the summer): each new event provided opportunity
to engage more local partners and required extensive private sector involvement and

support, although the promotion efforts were made by the government.

_10_
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4-2  Fiji (Slide 25)

With tourism being the main driver of economic activity and direct foreign investment in
Fiji, it was important for the country to encounter a swift solution to welcome back
international tourists in a safe manner. With that purpose in mind, Fiji launched the Sail
Fiji Blue Lanes initiative in 2020 to safely reopen their waters to overseas travellers by
yachts and pleasure craft.

The idea is that people travelling through the Blue Lane must apply prior to sailing to Fiji
and once their documentation has been approved, they can start sailing in direction to the
port of entry. The good news is that quarantine time (14 days) can start as soon as you
leave your port of origin. Once you reach Fiji, another PCR test should be done and
cleared before Fiji government officials provide you with the blue flag entitling you to
sail and enter all Fiji islands free of travel restrictions.

4-3 Thompson Okanagan (Slide 26)

Thompson Okanagan is one of the Observatories from the International Network of
Sustainable Tourism Observatories, an initiative created and managed by UNWTO.
Before COVID-19, Thompson Okanagan is often referred to as the “Summer playground
of Canada”. In 2012, 80% of the tourism revenue at the regional level was generated
during a total of 45 days (between July and September). During these 45 days, the region
is also likely to experience floods and wildfires which can impact on the visitation flow.

Therefore, seasonality was identified as one of the main challenges to be addressed in the
Thompson Okanagan Regional Tourism Strategy (2012-2020). The goal of the strategy
was to flatten the curve to reach 80% tourism revenues over 200 days instead of the 45
days in 2012 for a more viable, manageable, responsible and sustainable tourism.
Thompson Okanagan was on track to reach their goal as they attained in 2019 80% of
tourism revenue distributed throughout 110 days annually.

After the aftermath of the first waves of COVID-19, the region started to receive domestic
tourists again: they tended to stay longer, sometimes visiting for the first time and in
demand for more in-depth and authentic tourism experiences. Because of these changes
in tourism trends, it became important to start measuring domestic tourism to see if the

region was still on the right track to flatten the seasonality curve, as well as monitoring

_11_



other trends and issues.

For this, Thompson Okanagan is using a variety of sources to include as many variables
as possible, thus enabling to measure: 1) Canadian Travel Patterns, 2) Tourists spendings,
3) Market segmentation and consumer insights, 4) Hotel performance and 5) Destination
sentiment. Based on the findings, the seasonality curve is still flattening and
lower/shoulder seasons are seeing more tourists which means that the strategies

implemented are working.

Thompson Okanagan is working on developing a regional data platform which will
include Thompson Okanagan and the rest of the regions from the British Columbia
Province. With this platform, TOTA aims to change the image of the region to tackle
seasonality and also measure the impacts of these changes against other benchmarks such
as USA and the rest of the world when the pandemic allows it.

5. UNWTO initiatives and resources on Sustainable Development for
Tourism and COVID-19 and Tourism recovery

Now let’s dive into the work done by UNWTO for the sustainable tourism development

and to support the tourism sector to recover from COVID-19.
5-1 One Planet Network: Sustainable Tourism Programme (Slide 28)

First, let me introduce you to the One Planet Sustainable Tourism Programme.

As part of the One Planet Network, this programme is led by UNWTO and aims to
accelerate sustainable consumption and production (SCP) in tourism policies and
practices to address the challenges of pollution, biodiversity loss and climate change. It

involves over 150 organizations from all over the world.

Under the One Planet Sustainable Tourism Programme, UNWTO currently has two key

initiatives:
1. The Global Tourism Plastics Initiative with 93 signatories (including one

accommodation from Japan) who have agreed to design and respect a set of concrete and

actionable commitments to reduce the plastic pollution impact of their tourism operations

_12_
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by 2025.

2. The Glasgow Declaration on Climate Action in Tourism launched during
COP26 in November 2021 and already counting on 91 signatories (including Niseko town
and one accommodation in Japan) who are committed to act now and accelerate climate
action to cut global tourism emissions by at least a half over the next decade and reach
Net Zero emissions as soon as possible before 2050.

The key reports of the One Planet Sustainable Tourism Programme are:

One Planet Vision for a Responsible Recovery of Tourism'
Recommendations for the Tourism Sector to Continue Taking Action on Plastic Pollution
during COVID-19 Recovery

5-2  UNWTO International Network of Sustainable Tourism Observatories (slide
29)

The UNWTO International Network of Sustainable Tourism Observatories (INSTO) is a
network of tourism observatories monitoring the economic, environmental and social
impact of tourism at the destination level. There are a total of 30 Observatories worldwide
located mainly in Asia and the Pacific (China, Malaysia, Indonesia and Australia), and
Europe and the Americas.

In Japan, the Regional Support Office for Asia and the Pacific is actively advocating for
sustainable tourism management practices. Our office collaborated with the Japan
Tourism Agency for the publication of the “Japan Sustainable Standard for Destinations”
launched in June 2020. Our office and JTA are currently working on a pilot project on

evidenced-based tourism management based on this publication.

Our office is also currently working with the Japan Transport and Tourism Research
Institute on the creation of the “Handbook of Evidence-based Sustainable Tourism
Management” to be published in March 2022. The Handbook will introduce practical

steps and useful indicators to implement sustainable tourism development strategies at

i https://www.oneplanetnetwork.org/programmes/sustainable-tourism/glasgow-declaration (2023 4
1 H 30 HBEE)
il https://www.unwto.org/covid-19-oneplanet-responsible-recovery (2023 4 1 H 30 HE)

_13_



the local level, as well as good case studies from Japan and abroad.

A Symposium was organized on the topic in Tokyo on 8" December 2021 and several
workshops will be organized throughout Japan after the launching of this report to put its
findings into practice, as well as through a pilot project in Viet Nam.

5-3 Other UNWTO Initiatives related to Sustainable Tourism (Slide 30)

Other UNWTO initiatives contributing greatly to the advancement of the sustainable

tourism agenda are:

- Measuring Sustainable Tourism

The Measuring Sustainable Tourism which aims to develop an international statistical
framework for measuring tourism’s role in sustainable development by exploiting the
richness of data already available and providing a framework for more effective data

production, management and integration.

- Global Code of Ethics for Tourism

The Global Code of Ethics for Tourism is a comprehensive set of principles designed
to guide tourism key-players in responsible and sustainable tourism development. As of
today, it has 450 signatories from the tourism private sector, including 20 from Japan (8
tourism companies, 5 tourism associations, 5 hotels and other accommodation services

and 2 airlines).
5-4 UNWTO Related Sustainable Tourism Research (slide 31)

Now, I have compiled in the following slides the research and resources that are available
on the UNWTO website regarding sustainable tourism development. Since the PDF of
this presentation will be given to you at a later stage, I invite you to consult all these

resources if you re interested in knowing more about sustainable tourism development.

We can see a few examples of relevant research from UNWTO on the topic and
specifically from an Asia-Pacific perspective, as well as the link to consult the UNWTO
E-Library and the webpage of the Regional Support Office for materials translated in

Japanese.

_14_
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5-5 UNWTO related Sustainable Tourism Webinars (slide 32)

I’ve also added some webinar resources from UNWTO touching upon sustainable tourism

topics.

5-6 UNWTO landmark reports on COVID-19 & Tourism (slide 33)

To conclude, here are a few slides including relevant resources on the work done by
UNWTO to support the tourism sector to recover from COVID-19. So, first the landmark
reports that you can see on the slide here. You’re welcome to consult them all on the
UNWTO ELibrary and on the COVID-19 Response special webpage of UNWTO.

5-7 COVID-19 & Tourism UNWTO Dashboards (slide 34)

And then the UNWTO Dashboards which are available for free on the UNWTO website.
There are currently 11 of them and they are useful tools to monitor various aspect of
tourism during the pandemic such as the tracking of travel restrictions worldwide,
tracking of the recovery of tourism worldwide and COVID-19 Measures to support travel

and tourism at the global level.

You have the direct link on the slide to consult the webpage of the dashboards.

I would be happy to go through this section in more details with you during the Q&A
session in case you have any specific questions regarding the COVID-19 response
resources created by UNWTO.

I would like to thank you very much for your attention and I look forward to our Q&A

session. Arigato gozaimashita!

_15_
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2. UNWTO & SDGs
2-1 UNWTO 22T (Slide 3-5)

UNWTO &%, EREHFEEDERERT United Nations World Tourism Organization @ Z &
TY, HEH BFHETTRER., 2 L CHEL BSINT & 2 8DGE HEHET 2 ERdEEBI ¢ 5, &6
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UNWTO

World Tourism Organization

Orianne Derrier
Programme Officer, Reglonal Support Office for Asla and the Pacific
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1. UNWIO & the SDGs

2. Internationall Tourismi & Travellers’ trends. during COVID-19

- Special Focus on Eurepe :

| 3: Example of Good Practices for Tourism Recovery,

4. .UNWITO Initiatives and Resources oniSustainable
Development for Tourism and COVID-19 Recovery,.
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3
SERVICES
Market Knowledge Competitive and Sustainable
S — policy instruments
il
UNWTO ®. NSO
ZA% e UNWTO
The World Tourism Organization Education and Training Technical Assistance
(UNWTO) is the United Nations . '
agency in charge of the promotion
of responsible, sustainable and
universally accessible tourism.
159 Member States
More than 500 Affiliate Members
(including CATS, Hokkaido University)
4
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[RFUYF]

UNWTOSt B EH5
(RRAE - RRBHA)

UNWTO

World Tourism Organization

The UNWTO Regional Support
Office for Asia and the Pacific
supports the efforts of UNWTO
and promotes sustainable policies
and practices among Asia-
Pacific Members and Japanese

For support and queries, please consult:

Municipal governments Website: https://unwto-ap.ora/
Contact email: info@unwto-ap.org

SUSTAINABLE g™ s"
DEVELOPMENT =vm‘"'ALS

‘I NO IR0 GOOD HEALTH QUALITY GENDER CLEAN WATER
POVERTY HUNGER AND WELL-BEING EDUCATION EQUALITY AND SANITATION

DECENT WORK AND INDUSTRY, INNOVATION I REDUCED
ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES
AND PRODUCTION

]3 CLMATE LIFE 16 PEACE, JUSTICE 1 PARTNERSHIPS
ACTION ON LAND AND STRONG FOR THE GOALS

INSTITUTI
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International Tourism before COVID-19

usp International Tourists

1,481
billion

AMERICAS

A 2omion sz

International tourist arrivals in 2019
(10th consecutive year of sustained growth)

& 362 million +4%

© Usb 342 ition 0% ® uso 43 biton 4%

Millions of Jobs

With a high share of women (54% of the workforce) and youth

Export Revenues
« 3rd largest export category
+ 50% of total exports for many small developing countries
S 2 )
4

A omiensan | A esmionsen

® UsD 81 bition 8%

MIDDLE EAST

® uso 3 billion +1%

Growing Faster than the World Economy AFRICA

Tourism is a key sector in many advanced and emerging economies
Map of international tourist arrivals (million) and tourism receipts (USD billion)
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INTERNATIONAL
TOURIST
ARRIVALS AND
TOURISM

RECEIPTS
2020

* Data for 2020 s provisional.

1 Real percentage change (local
currencies, constant prices)

1600

1400

1200

1000

International tourists arrivals : -73% (over 1.1 billion)

International tourism receipts: -64% (over USD 930 billion)

GLOBAL ECONOMIC CRISIS (2009):
ARRIVALS: -37 MILLION (-3.9%)'
RECEIPTS: -US$ 80 BILL (-4.3%)'

SARS EPIDEMIC (2003):

ARRIVALS: -2 MILLION (-0.4%)
RECEIPTS: +US$ 48 BILL (-2.1%)' 809

\

‘COVID-19 PANDEMIC (2020): —>

s INT. TOURIST ARRIVALS (MILLIONS)
s INT. TOURISM RECEIPTS (US$ BILLIONS)

Y PPy R P Y Ny

9
2021 INTERNATIONAL
JANUARY - SEPTEMBER TOURIST ARRIVALS EUROPE
WORLD - 8% (vs 2020)
- 20% (vs 2020) - 69% (vs 2019)
AMERICAS -76% (vs 2019)
+1.5% (vs 2020)
- 65% (vs 2019)
ASIA & THE
PACIFIC
-75% (vs 2020)
-95% (vs 2019)
AFRICA
- 34% (vs 2020)
-77% (vs 2019)

* PROVISIONAL DATA,Y-0-

SOURCE: UNWTO

NGE BY REGK

MIDDLE EAST
-39% (vs 2020)
- 82% (vs 2019)

10
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# Increased traveller confidence

Rarjd pteriese ghiaceinations

11
Destinations with travel restrictions for international tourism
as of 1 November 2021
- Complete closure of borders
. Partial closure of borders
. Testing / Quarantine
B Al COVID-19 travel restrictions lifted
12
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UNWTO

Vs T Oz

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

WHEN DO YOU EXPECT INTERNATIONAL TOURISM TO
RETURN TO PRE-PANDEMIC 2019 LEVELS IN YOUR COUNTRY?

AFRICA AMERICAS  ASIA/ PACIFIC EUROPE MIDDLE EAST

u 2022

W 2023

% 2024 OR LATER

SOURCE: UNWTO PANEL OF EXPERTS SURVEY, SEPTEMBER 2021

13

RAPID AND WIDESPREAD VACCINATION ROLL-OUT 76%
MAJOR LIFTING OF TRAVEL RESTRICTIONS 70%
COORDINATED ACTION AMONG COUNTRIES ON 67%
TRAVEL PROTOCOLS

CLEAR INFORMATION ABOUT HEALTH PROTOCOLS AND

USE OF DIGITALTOOLS TO ENHANCE SAFE MOBILITY

AFFORDABLE CORONAVIRUS TESTING

@B WHAT ARE THE MAIN FACTORS WHICH COULD CONTRIBUTE
UNWTO 7O AN EFFECTIVE RECOVERY OF INTERNATIONAL TOURISM?

WorTusn Crprizson

0% 20% 40% 60% 80% 100%
1

ENTRY REQUIREMENTS

OTHER

-

SOURCE: UNWTO PANEL OF EXPERTS SURVEY, SEPTEMBER 2021

14
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WHAT HAS CHANGED?

CHANGES IN TRAVELLER BEHAVIOUR IN TIMES OF COVID-19

-short-lived trends or here to stay?-

Closer
Domestic tourism has shown positive signs in many
markets since people tend to travel closer. Travellers
go for 'staycations' or vacations close to home.

Get away
Nature, Rural Tourism and Road Trips have emerged
as popular travel choices due to travel limitations and
the quest for open-air experiences.

Younger travellers most resilient
Change in demographics:
travel recovery has been stronger among younger
segments. 'Mature' travellers and retirees will be the

New concerns
Health & Safety measures and cancellation policies

are consumers' main concerns.

Last minute
Last-minute bookings have increased due to volatility
of pandemic-related events and the travel restrictions.

More responsible
Sustainability, authenticity and localhood:
travellers have been giving more importance to
creating a positive impact on local communities,

most impacted segments. increasing looking for authenticity

15
A INTERNATIONAL TOURISTS ARRIVALS
I —
INTERNATIONAL A - Py
TOURISM (vs 2019) e 201
PERFORMANCE e (vs 2019)
JANUARY — &, INTERNATIONAL TOURISM RECEIPTS
SEPTEMBER
2021
Cx
-20% a0 -37%
(vs 2019) (vs 2019) (vs 2019)

Source: UNWTO World Tourism Barometer, Volume 19, issue 6, November 2021

16
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REGION WITH THE FASTEST RATE OF VACCINATION

Europe: 53% Fully vaccinated*

Global Population: 35% Fully vaccinated*

(*as of November 2021)
POTENTIAL
REASONS FOR | HARMONIZATION OF TRAVEL & HEALTH PROTOCOLS
I M P ROV E D /An EU Digital COVID Certificate is a digital proof
PERFORMANCE M.
SUMMER 2021 +/ has been vaccinated against COVID-19, or

V' has received a negative test result, or
/' has recovered from COVID-19.

» Digital and/or paper format

» With QR code

» Free of charge

 In national language and English
» Safe and secure

» Valid in all EU countries

Source: European Travel Commission, Quaterly Report — Q3/2021

17

STRONG INTENTION TO TRAVEL (in the next 6 months)

A LOOK AT

EUROPEAN
TRAVELLERS ‘ 67,9%
TRENDS

Source: European Travel Commission, Monitoring Sentiment for Domestic and Intra-European Travel, Wave 9, October 2021

18
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COVID-19 Vaccine Boosting Confidence of Europeans to Travel

100%
90% 19,5% 22,4% 21,5%
80%

70%

L 263% 27,9% . {30,8%
A LOOK AT 50%
EUROPEAN 0%
TRAVELLERS 30%

TRENDS 20% 49,8% 48,0%
10%

0% L
May 21 July 21 Sep 21
survey survey survey

B Likely/Very Likely Neutral Ml Unlikely/Very Unlikely

Source: European Travel Commission, Monitoring Sentiment for Domestic and Intra-European Travel, Wave 9, October 2021

19

EU Digital COVID Certificate Facilitating Travel within the Region

1% G

A LOOK AT @?
EUROPEAN
TRAVELLERS i

TRENDS C}\ @

TOTAL SAMPLE

ﬁg ﬁ‘ A
@e O

@ Agree/Strongly agree

@ Disagree/Strongly disagree

Source: European Travel Commission, Monitoring Sentiment for Domestic and Intra-European Travel, Wave 9, October 2021 @ Neutral

20
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When and Where will European Travel?

1000 2.8% 2.5% 2.4% i ici

Top 5 o
A LOOK AT destinations: L i 51 2% 53.1% e
EUROPEAN 1. Spain (9,2%) N
TRAVELLERS
2. ltaly (9,1%)
TRENDS 00
3. France (8,2%)
4. Greece (6,8%) Feb ‘21 May ‘21 July 21 Sep 21
survey survey survey survey
5. Germany (6:2%) m Within my country To another European country
M To destinations outside Europe B Do not know yet

Source: European Travel Commission, Monitoring Sentiment for Domestic and Intra-European Travel, Wave 9, October 2021

21

Why, How and with Who will Europeans Travel?

Why: How: With Who:
1. For Leisure (71%) 1. By Air (51,5%) 1. Family (39,1%)
2. Visiting Friends 2. By Car (33,9%) 2. Partner (33%)
and relatives
A LOOK AT (18,6%) 3. By Train or Bus 3. Friends (12,3%)
EUROPEAN (8,9%)
3. Business Trips 4, Alone (11,8%)
TRAVELLERS (6,5%) 4. Others (2,8%)

TRENDS 5. Others (3,7%)

4. Others (3,9%)

Source: European Travel Commission, Monitoring Sentiment for Domestic and Intra-European Travel, Wave 9, October 2021

22
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| Examplés of Gﬂood PractPi‘Ces for
Tourism Recovery

PRODUGT DIEVELCRNIEN

2 SUmMEF Rreeramme e WeHEReVERES «;
aActivIties :
At ereEVlmilrs® Lithoania
Athen:Sumner=2020
LObjectivesBliinging:thelworlditerVilnilis:to oo st
domestic-tourism ;

Gencept:
Present foreign cultures to Vilniusf (@€
EXPDErNENCESECONEE XIS )
Invelvement of-as many:lecal tourism
stakeholders-as ‘possible throughifiequency.
of-activities (planned @nce '
Cuiltt G
ErancerSpai

24
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INN@V/AHCN

soncept: Salk=ikiElucilanes
eiEe: (R ,
ESinecerune:2020
Abjecti safiely:-reopen theimwaters te overseas
travellersibysyvachts.aimd pleasiiie crafit
t=l @y »
Allow yachtsrand etheriplelisiiie boats to
travelifreely aroundiFijifislandstwith=SailiFiji
Flag : ?
Clearhealth-and safety protocol for travellels

Intine tmieshealihschieckepiocessiiipon

MARKET INUELLIGENGCSES ‘ 0% of RaglonalTourism Ravanus
SUSTIZAINABILIE ATCOUIRISI P

wncepiERegionalkTourisim dataiplatiorm
e dihompson-OkanaganiCanada
1enp Sineer2042 (S onaliy 2020 (TolTism

Crisis Impact on Visitation

Monitorthe efficiency oftherRegional
5 o |
Tounism Strategylimplemented torreduce
seasonality issues; ;

HowsrUse of-a-variety of datalsourcing partners R % o Ragonal Revenie Geomatnd
to'measures-asTmany.varniables as pesible (e g
travelrpatierns=holel.perfonmance i

semntinyent ge1C .

26
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UNWTO Initiatives & Resources on Sustainable
Development for Tourism
& COVID-19 Recovery

ONE PLANET NETWORK

Sustainable Tourism Programmn

e A N

One planet §
travel with care

ONE PLANET VISION FOR RECOMMENDATIONS FOR
THE TOURISM SECTORTO

Global Tourism i | e
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UNWIO Related Sustainable Tourism Research
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