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AENGEAZITOHAIE. EFFREZUTOLIICITTERT
X0,

WATER, 74U v 73—k - BER, [2021] 2024, [=
VT =) R A——AT 4 T ERMT a7 oy Ll
2577 X2 A], BEERFEEEEREW T X —.
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AVFUY TV KRE—TOBEL
—70vF .75k

V=34, JbyFzr--F3—kt>r
1. 13C&IC

70 > 7 fififk (The Brontés)” (%, & DB/ ICHMFHEIC & O HEF b THL
FENTWD, WEWLRL, 70257 W) 75 K (the Bronté brand, Ll
T, 7ary - 77 ) IFHRERTRWIRESTBY), 077 FIZ
BEEOUTONILL D77 UF, ERE L TOMBKOIIMEEEL KD, 1~
75V RGN TW5D,

L2755 RO 2 A - I—27 3 % — (West Yorkshire) |2 5 /M7 —
A (Haworth) & Z O A%, 70 v Fhik & EH#IC) 7 Lz Th S,
&, oTHEAIES L, B, NHEPELLHMTH L2 TRL,
INHOBER LY, Fz, NHFOBH NI LB A5 272, WikOE
MERHEST DD TH D, TOLHIEHLEERGVEHFONT — A% E
By B720, SHODY—=1) A MINT — AN o 18504EMZIZ [T —
ANDFHME LT A D DT P (Barker 1995: 830) Ty o 72, HETIEY —1)
ALHPHEREBII 2 =T 4 OFENERL R, B, MTAdofMED
(MR 7% FREDSE S L7z ] Hulsi % 571 T\ 2 (Barker 1995: 830)

W70 Fitkic & 3 SHELYEHR
70y FIRICEE S S 2 E TomEE, TarT - 7T 0 FERET

HEF L HF Y —1) A 4 (literary tourism) & O B4R IZHE 1% 24 T (Barnard 2002;

55
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Hoppen ef al. 2014; Tetley & Bramwell 2002), /N7 — ZDEFfE & VR L{EM (OO
B)EDOOLBNEHLITE . LALEELIE, AFEFIEOY -
kB F—AF 1 VY —) XA B EREFEREIC, (BED) ER
BN, BEARGE, BEoT s, 2L CHREICL o THERSI NS, T
YT 77 Y FOBEMRYEEHETIZ OV THR L T 2 Ei2T %,

2 LAEHZEMPNCEY) LiIFBZET, BIZIEFEY =) ALRT 4V
Lo Y= ) ANE FFEOY =) ALAEERFHELZD, FRLV TS
EDSTRETH Do Lo LEEN - iR 2 WREHE R & LTI Z 256121,
AT YY) ALEFERITIEII LD, AT YY) AL
Thabb, Wik ¥xI275— ariihl RE2I—HLF v —1Ed
ERENT ZRIEMERICL o T, &FRWND 5 \WIEEG BT 5 7z lik
78 %2k, 22TV IRE 2T —A 0 F v —{EamEid, B, 7LER
T, RN, T A, N, T — 47 B % Gte | (Seaton et al. 2017: 3) L EFR
ENb, MIBETY—MNUDIRLIA—AT 4 YEEY —) A0 L0 5 &
70 2 TR X B SR WREI R, AT FIEE, I -2 v =0
INE R HIFIC T L CREMN T SR TV SIS D B, T2, 2O L
WrsEi N, N —2 kL T7ar 5 - 2~ b1 — (Bronté Country) @ 7 1 E —
a B L, =T T4 T RbWTIIT I T T DY —vE LTHA]
HEnTnb, Kkng—2&70r7 -5y M) =% Twb WE -
HAR ) & 7o v Tl 72 5 L7z REISD &, B\Heicy »
7 LAaAL, HECHEETLZEAENR2O0T7 5 Y FAr—7—3hbb,
DTS5 RAr—)e{avsoy - 750 RAFr—7)—%Eh
HLTwb072,

KBTI, MBI, &5 FMEICL 5 HIORBROMY v, &
Vo AT A EOBEERICOVTH L2V, & )b, FEsH
GORERE LD X)) DL HIZOWTE, T3y T Yy Y —1) XA
DHMMWD A LHERR T TV F—FEHEOLDODPLREEDLDIZESL F
T, F7o, AFEMS, ERICA Y AY L= 3 x5 28, WEED
R, EATWR, K, ZLTHEMIIELZ I T—IC Lo THER SN
TWREE, MOTEELRMNE LD, BBIDEI BRIy T IV —1 R
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2% avy vy - 75y KRS —7oet

N EEOUIFCHEBR A IFE L T o, FFRaryrryorI o R
(contents brand, LA, I v5 vy - 75 F)IZ&EN5 CEMiE) & 35
ity L OBRMIEICER L, ToMERMR, BREER, £ L CEERRIIOW
THEL T BEDP D 5,

W75 RX5—TOHE,PSALTLY - T2 REGEHEL

A Ty T IT Y RIS DERICE > THERSNED, ZOFTY
GBI BEELEHETHDL, 2TV - 7T FEHET L, FRENE
GH (L2 0bb)HeDT Ty Fekhab ) 2T, GG
PART R ZHEHSTWLDOTHL, TOHIE, 70y T - 772 FiZo
WTHRENR LS TETE L, KETIE, [79 ~ KA — 7| (brandscape)
(Sherry 1998; Thompson & Arsel 2004) & 9 A% [FIHICB B 24 2 75 o
FBAAICBFREINLZ LT, ZNODBLPITHEOCRN SR SN LY -
4 » ] (O'Reilly & Kerrigan 2013: 769) & 3L, ZNMx a7V - 75 KD
YIRIZHEAT 5. 2L T2 9 LManisilat Hws 2 8T, a7
YIEBEDIHIHEONELB (AT Y T T FRAT—T) B
LTWbOh, ZLTCEI LAV T Uy  TIYRAT=T)BED L
TR rT A M) =BT GIOT T A —7) LfETOW
TV 070, ZHL2IZLTARIV, BAWIZIE, a7y - 7532 FA
r—T0WER, ATy Y=Y ALET T KA —FIZET AEAED
HRICHE S LCBI L%, avT7yY - 79 RATF—T7OET VR IR
T2, TLCEDOET VR, 70y THiOFEFIEBL, (x3y7rv -
7TV RRAT—=T) L GHOT T v A —7) L OBEEIZOWTHIT &
Ty k&5,

E&C, ary7Try R AT 7eENRE 2T — A VT v — 1R & HE
%3 % Bl EEF ORL A | (Seaton et al. 2017:2) TIh bo IV T VY + 7
TV R, BEBOBEERP OB S ND DS, TohTh EMER) 2 OF
) Lo BRI, BAO—HEHOLIZBER V. I 2T VI, b
oL - FLEHETAT s TSN RE 2T — AV F MR R RERT
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BE SCEROa Y YAk
LWL EF—WEE ¥y I vy —, B GifEErS, TREC £
BB EE— D& FND (Seatoneral. 2017) g F D728, TV F ) —
) A LIEHET, SR, € L THERERN O, ThHL 10 IT%, FE
DD T F v F (B2 1E, ZEMERLEI) IEET520TIE R, e
%7y FOMAE#EBEZZHABRATHL, (T FRATFr—7) v ite
TTO—=FERCLIEN, avF ey - T3 Fe L) RBLHET S 2
THM GO THD, 2F 0, (TFVFATr—T) I Ly X e@d &
T, AVTUY - TIYRPEET S, EWIHETLIHEO T TV N E
POELEDRSELIENTEDL, ZLTC, 2) LEEEO TS Y Va2, HEE
RFEBENED L)AL, BEL Th200E2EL TV LT,
BRIy Ty - 7T FEGARATH T ENFREL 2D D72,

2. 7S5 KRRy —7

John F. Sherry (Sherry 1998) |2 & o T, ~—7 7 1 » Z e & B H W12
BASNA(T T FATF—7) e, — I THEICBEES 254 7
TT Y RBANANEEEEINDL LT, ZNHDBRLLIHE O SR S
L35 - B A b ] (OReilly & Kerrigan 2013: 769) %354, TN F TOMETIE, 7
0= WALENIANTEZ—T T FAT—T L LTDAY =Ny 7 A
(Thompson & Arsel 2004) X°, I D77 >~ FEMERREPKRE LTIV —T %
TR 3 % L] (O'Reilly & Kerrigan 2013) &\ o 7-H Bl 2 5 12, 77~ FAT —

BT AWER TR b T &7, IV ORmIL, 29 L72BTiizen ) 5,
O’Reilly and Kerrigan(2013) ASHET] % R RIZIREB L2 (7 4 VA - 7T FA
=7 (MEZBITL 7T FAF—7) b woltax s, #hitav
TV T TV FOGEIZE TR, BHLZLDOPIR-AL L >TWb,

XC, 79V A —7LW0IH Ly X%MBLT, avyrry - 7508k

V=) ALEEZHELEE, UTO3IODOEELRGEIFEHY L b,

bbb, H—12, (7T FMb&n7zi%E) (branded landscapes) % 45 i

58



2% avy vy - 75y KRS —7oet

LIeBETHL(TT Y FRAT—7) Off&ld, FARAEFSHRZ L
T 5 ALRHIA, FESLT TV FICL o THEREINL LR~ E,
OWEEEZ T2 L &RRT, L\l Thb, Salzer-Morling and Strannegird
(2010:412) 1%, 7T Y FRAT—=T%[ 7T FR, AR IT LV o/zT T
FRIE DS, WEEICHEAGE LT 5 L) 12k o 73Ukl | & Esk
LT 5, REBREGE 2T O XK (expressive value) % 7L 5 ifli il (sign
value) |[CE A B WRER, WIHIE[RMA2NE 2 L08R, 7T v M4,
A A=, FLTH IOEHS | (Christensen & Cheney 2000: 247) & 72 > 72D T
bo ZOHRIZ, FATHRMI S TIIOLGE, FICEHE LD, FRITHR
Wi, ~—7 74 7R EBEICLoT, THREBEADT Y N7 —7]
(Salzer-Mérling & Strannegard 2010: 231) |ZHEHR S N7 3EAT & L CIE 2 5 2 L A5 B
Thb, 2H)L72T vy FAF—71&, FMFICHLT, G077 v F)
ORI L 72K B 2 R L ) 7 A~ ENTW B D TH S (Ponsonby-McCabe
& Boyle 2006) o

B, TIVRAT =Tl IMarHWwAsI LT, (77 FICH
YD EWR) OMBEN»rO—RHREEE, [BAD0T7T7 Y FRb6TR
W72 )V — A0S, HAWLZERE S A T AF A VDI (Sherry 1998:
12) # M35 2, HBZEOFONIZOWT, BEWVIZTLIENTE S,
EWV)EHTHL, 7TV W, D772 FEDBRICBWTHES NS &
V) RUIRIE, 2S5 B (Preece & Kerrigan 2015%5) X2, Bt D7 5 ¥ 74 2 745}
¥} (Kavaratzis & Kalandides 2015%8) 2B \W T, KL HIOEN TV b, WD,
29 LW FEOfifE & 1k, BB PORBNTH L0072, 612, 7
SYRNICHEHETAEREN) LD, X—F T4 Y - a3ar—vav
RTTUTAVTEIBIZL o TOAEREINLLDOTIERL, 20T TV F
REET LT T Y FIZOWTOBREDORER, ToME < oLl % Fr20
DB HELE, 2F), 77V FICHETIERLE VI BDIE, 7F7 0 F
Ar—=T7%0< %, #EHNEZMEEEHOTTEESN, MBETLIOTH S
(O’Reilly & Kerrigan 2013; Nérvinen & Goulding 2016) .

ZLTH=L, 79 FAF—TIEBT452LT, 77 FOMEME
WA FEWVICTLIENMREL D0 ThD, 29 L7727 T FOHAR
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B1E wrtRoar 7ot

WL, AV M2 L LTHTBULL~Y Yy B 7352 ESTRETH 5o Bl
212, O’Reilly and Kerrigan (2013) {ZWLH %2 X R IC2 D Lz~ v ¥ ¥ 7 %4175
v, [22Tl, HEOMNERREOEGIZE o T (Hg), #ziX, Ao7
7 v F(EE, B WAR LWEETI R (Tady s s TULA AR
ME, R7alzy MNAICEEBO 77 v PET L] LiERHLTWw3
(O’Reilly & Kerrigan 2013: 773)

DEFNULILATRLAZEDIE, 79V RAF—T2M@LLCaryrry -
TIYRIITTU—F 352k, (5225 F 4 —) (granularity) ” ®
EZHOENIORDEY, FEIZT I Y Rl - 79 v FNOMEREG, #HiE
xfiz, BRE, FIERREIN D ST R T IUEIR S vk e 2 BILRTE
DB Z W EE & 9 5 D72 (Brown 2011)

.aALFT Y - T NEBRNDTZ > FOEF
WEFRDNT5>74 27

E R, #H A, & 5w AGANIINL 2T, FiMEFZIFUAALD,
FIRBVELZERRLAEYVT L2012, HOR2 79071 v 745, F
FE L, &TOWRW T, #is, #hE, Mo T77 T 7 ERREL
TWwhEEoThw, BFTO77 71 » 7%, TH, #lHERS, ER
HKIZ X B, SRR o~ — 771 v 7% Higk L721) A
(Papadopoulos 2004: 36) DIEIAVHAE DR TH D, V—1) RALDHE, 29 L
Wi D7 274 Y 7 OHNE, HES Ao kRAITH iy & DR % X
BILEBLT, HIGITORN LT AT T4 T4 RMANREZSZ
EZEDPIND (Queral. 2011), S 51ZLee et al.(2015) 132 ) L72BirD 77 »
T4 T OHMIE, BITBROBIN L RS A REBRT DY —
) ZLEE), ZORFIZOWTEEST S ENEENDL EERT L. 2B,
CH)LENEZERT 27200 EO—21%, [H5 NWOREL, BFTic
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2% avy vy - 75y KRS —7oet

A5 UBEEAF 1T % & & | (Ashworth 2009: 11) T 5, Ashworth(2009) 1%, %9 L
T N LGS O Sz fle LT, ZEMR ONvea ol 7 1),
HERX(FVYTNVTDE=Y 7V L), TELTHER (I vy —D70 Y
TUlitR) 2 ZET T 5,

W7 Yy —UXL - 77O0-F#FATEEDLY vy b

—J, arvrryy—yRXsorra—Fi, [—@Eoarrry =W
FEHETL 123 L CRVWEL R FEED 7 7 Y ORRITITEI A FHHT A 012, KD
BWMLTWal ZLCEH Lzaryyy = B, TWiE $Fx 3
75—, urth, TOMOBIENERIPSLY, [77 0 F v A4 X (B#E
s, T—T4AL, Yy vh, arFryIEIRRACLoTRIEER,
s e A7 4 T THAZ S5 ] (Seaton er al. 2017:265), TNFEFTI LT~
V& Z AU L 72 R HRATRER 2 4 ) WFZE I ey D % dp o 7208, BRI
W2o0H5b, LIPLZ) LEMZOOHLM7EICBNTYH, 3EALIT,
TANWL - AT a2—A K+ —1) X L (Beeton 2016; Macionis & Sparks 2009) ,
W — 1) A A (Hede & Thyne 2010; Herbert 2001; Seaton 1999; Squire 1994; Young 2015) |
FLCIa2a—Y w7 -4 Fa—Ab =1 XL (Gibson & Connell 2007; Kay
2006) L\ o7z X HIS, BED AT A TIRICEH LG 21T 2> T b,
LoaL, av7ryy Y =)L -7 70—F2EHTLIEDORED A v
ME, TR ¥Yo25—, urtal, BIENEED, SHEAT17
R &MWL 72, [FREGAT 0 722 < L F 2.— & ] (Seaton et al. 2017: 2) | 2D\ T4y
MT 52 ENTREICRDEICHE, SHI, RETHH) 7arT7 - b
) ="OHEFITIE, WEOEERIERPSRET 22 F YDV F 1 —
ADHZELT, HHOT =T 4 A ORbYIZOWTHHEANIIHLES S
EHTREE 2 B

BES DN TVDE BHOTT 714 v 7 &, X741 7THERIC
HHLZZHOD L\, BIZITLTOFBL, SCF & BT &4 O (BT
DT T R)ELTWEHITHL, MNHOEER (T - 7T 212X 500
W% -4 vF - a3— K] (The Da Vinci Code) ® 11 A1) » L3 (Rosslyn
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Chapel), Y a > - A% A4 v Ry 712X/ [F ¥ F ) — - 07—kl
M) (Cannery Row) ® 1) 7 # W=TINE> b L —%), MEROAFEHM (T =
AVAETDANT N T 4= F=T7Rry=2A 7+ 5) 23 AITRIEH
Ay b7 =7~ NOLFHMTOESE (57 » 2010, 74 »/3F 2004),
FraFN Ty I T E L TORAREERAY VT Y RO 4 75
V), XEHEROFM (N =F =T 1) ey

bHAA, XHEY—)XLD%LOMENIZOVTILE, ZREOMMNED,
VEWD B Do 1272, KETIEILFEY —) ALTERL, arysryy—1
ALOTTa—=F%E ), aryrry gt ORREZERL T E 720,
ZLTC, avyyryyy—"XLIB1F5EMIER & GET O BRME % BFET 5
72012, BFTD 7~ F) (place brands) & WA &% BHT 5, 5T 5
TEIEoT, HAGFIIBVTEMIEE L TRE0E ) 2, EMi) EE
PWEHETLHE) P, ZFEHDIZL T < (Butler 2000),

L L—HT, BTy F)MarHwsZ Lz, 22001f 647
T HEPUETH L, H—I2, EEEROERIIBTTLE) S
ET, BRT AR A T T v FORPBE BRI EVEINTLE )& N
BhbI e, TLTHEIIZ, SHWY EFs 70y FilikEEDa > 7
V=) ANNNGFOUE L, EHOT T4 A - TV NP HEETLHIE
(Yy¥—uavyb-70rF, TIY—-TJary, 7r-7ary, FLT
HEEORMIIH 2L LNV RT T - TU YT,

IYF YV =) ALERIIHEMTIEIRY Tk v, S OBET N5y
YaAYANDT TR ANEH I o FEERICB O TIREEICE) TH D, A b
TNTA—=R=TRy=ZA4 75 DLI) BRI SN/ LFHHH TS 2,
(=24 7 A7 DHE) (Shakespeare country) ~D ] # {2 4 72012, 7= A
TANNVREER A XY L, Fhookks 77 Y FEHEET S
DT R, BT 252, L) OPYFEE7Z (Banard 2002), =9 L
TEPLY, BEALFEY - ALpb ATy =) ANIBT I LI
LoT, BEOHFNRGEINCEE L, Babar5 Yy OMEBERICD
W, XA ORENCEFT 27200 B HELNL LEZ LD,
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4. 7 FDT S NRy—7

BEGFFN TS KAy —=) @ Ty T2 RA5—=7)

O’Reilly and Kerrigan(2013) |2 £ 2 7 4 WA - 7T 2 FRA7r—TOWME%x
ayFry (E5NIZarFryy Y —1)AL) OTRIZE TIIDOBI2H4720
FAIZNT A—=F ZHHR L 72e T2+ 5, O'Reilly and Kerrigan 3% O 5
DOHTHELEH—DNNTA—=F (T4 VLTI FATF—=7) %, i
L EB2ODRLDLEATD, MEIWZHELZ/ST X =% (GO T 5~
RFAr—=7)e(avsvy - 7532 A7 —=7)) NEER L 72 (M21), &
SIZINSIGIDT Iy FAr—F)ye(arysryy - 7732 KAr—7)
X, ThEh, HEOT7 I F2NET 5, M21TlE, s &GFo7
FGYRAr=T)Ye{aryFvy - 75 FRAFr—7) L OMOMERELER, %
SWNIM 7T v FAT —T0NET 28BN 7 F >~ KoM OB
AL TRL TV, AMIZBWT, (TvyTF vy - 7T FAT —
TYD, NT—=AdHBENEINT - RAEREFEEE L, (70 r 7o)
(Brontés World) WD 2 > 5 v 12 S S WEEHR L & ATV A SIZEH
SN NT—=2%ENALH 2T, (78TO G a
TV EhoTWE— T, iz aryrry (BIZIXTEEE &) 72n]
(The Railway Children World) OWMENE, TurFOTIT Y KA —T4EE
WRA LIRS 252, LD EMEBIEZL7-5 1L Tnab,

WEFE D> T2 Y DBEDEE L DN

TUYTDTT Y RAF =705, it ar sy oMoEERO%
B ERTHAZIENTEL, OO H, 160FEL 2 Ak
BN — ANZEE DT T E T,

COMIZHET AR oL RO—21F, Yy—av b TRIYTFORKA
Thol/NgtFE, TUHFRA - F4 24 )b (Elizabeth Gaskell) 12 & - T 1857
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FEE MR o 7ok

7aVrDIZY FR5r—7
The Bronté Brandscape

AVFIY - ISV RRY—F BERDI SV FR5—F
Contents Brandscape Place Brandscape

5 — JIAb 302
tEEs> 7OV TiROESR ez =)
2Ly DR = BARRR, 7"7’c/l:')r4~

. BIHEAM, !

BERE, = ‘
O4H, W = DMO, tﬂ_'ﬁa ‘~1¢ wEE

DATATANY b

21 JArFoarriy T3R5 —-7
(HiAr) Bk, WER,

F(rr—uay FOFELP L DT P2ER) IR SN, [Yry—ay -7
O > 5 DA E] (The Life of Charlotte Bronte) D HIZ LA Z E N TE 5, [HFE
DOHRT, FYATFIVOREE LTI = ADBHirh 707z, SHEITRIZH
TWFY AT VL, F—=R) =ENT = ZHORRIZOWT X LD
SURHFEL T, ENETHD[ERHL ) LENPHH &, ETOYH
IREDEKRREE L TWA 2 EIIHT 2 KEIE] (Gaskell 1857:3) ZBRD > 72 &
B LD o7 T, HAEZOWTIIRO L) ICFEB L TW5, [#
KT BT TR, BIHFET L2 TH Y, HFEOREBIZIE Rofbh
[ZRAREMARD D L2 TH D ZLTELELIAD A HHOEYIL,
D, EE, IKREOT — Y EBRED TG |, HSREAECH AL
#zsinsa— 2 2 v — - A—7 X (Yorkshire Moors)” b £ 72, £ 24
;v@?géb 2Ho T
i e Lz LW IZE bz (g h2sh - zio k95 %
E— NI, RABEOXGIIL LT, R L S 2@ 3¢ 517
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TS, BRIEFEKEEIELEEIZL, HLWIE, HFATETL 2 WE
BEIZ X o THIE SN TS L W) EEE 52 5441E0 D, 2 HWIETE
2%, Z b3 5, (Gaskell 1857: 4)

Yx—uv bh-TursrEHE (V=2 27 (Jane Eyre) R [ ¥ —
V=] THPNTREE RL7-012, 2L DAAPNT = AZFHNT VD ]
FHEIZ, BEEEL Tz (Smith 2000: 353), 3 ¥ — 1 v b AYHRRAEIZ5E T 72
FAHATSmith |12 X > THIRE N TV 725, £ TENT — A% [ &0 7% KH
D/NE 7] & FBLL T 5 (Smith 2000: 240)

Byor+)—J4>F 14 L—TX

=0y v— A=T AL TELDADPFNTN DA A=VIF, 4%
Bl sy — 24574 ] (wiley windy) THH 9o ZHUE, 19784\
Rz C ke y MEFLERL, TA M Ty 2T a— Y YTV IE
D3] (Wuthering Heights) (2 X o> CEH L72A A=V TH A a7 41
V— 14 74 LA MEE]O'§EE, Out on the wiley, windy moors... |2 H T
Bk MO 7TOE—-Ta yEF4 Tk, 74 b 7y v ad[@drkE]
O—WH, EPEOREMICHEANF Y —DOUEOREZH U CEEE o
72)e b &R, ZoMARKE, IV — - 78 rTOR%AD/N TR
W] % 19674 IZBBCA T LE FIX L L72b DIZA Y A4 7Sz
DTHb, ZOA A=Y (fREMIFE: LY DIFTEE-T a Y ETHIIBY
LEREDA A=), FYATF VR y—0y b - 7ury7THEDOT 7
DX = AT RIRTEAT T4 TRESS, HbEiinivwi w7y
YL ORBERHELED ZLIETE o/, 1604ELL RIZE b2), [+
ANbDNLD, 70y T7—REZOEMITRS ERICHET 250 23
BT TWD D, NARBIIES, WMz ) EL TWEA, 197445 |24
M R AR $0221,000 A % Fdk L 720 ST4FE ORI A AR T 2 O KMl
BRIEZVWL OO0, ERMERICHL LI ICRZTON, RFOTFT—FI2X
5 EAEM 88,000 N & 7o T\ d, ZThUE, 71 7iEYfiE (Bronté Parsonage
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B R0y 7oL
Museum) O A& A3, 2016 4F I ZHIAE L 10 %t < DHFIN 2 FLdk L 72D
201741220 % LI BB L 72 & & % WL L "C\» % (The Bronté Society n.d. a)

‘—1&

(g'

BJ0>7iHasE 70O T @R

Barnard (2002) |X, /N7 — R & JHAHIEO Y — ) A LDFEREEZTREICZL, [H
BRICEBRICEEL G272, WOPOFELRERNERIT D, TOHT
b, 18934EIZFRA. XN/ 71 » T 174 (the Bronté Society) (X, 71 ¥ 7 —F
DBHERSTD ) ZCREREENND 720 ZoWmEE, fERICEIFS L
FE SNz, B EAOVNEHERTH - 728 F o> T\ (Barnard 2002), [JR A
BRIV 2= - 27 oW OBEA LR O NI, 1900 81D 12 HF 2
NV NS5 &5 2 0K EDIT 2L EZ5N5 (S HDOY:
DRI AT A TANOT F 77— a v HPAEOBE 25| SR $L912),
LHL, NT—=ADY =) ALEFEIZES>TEIYVEESZ-7-01F, 19274
V23 E E B AT VAT (vicarage) & 7' 0 > 717343 (the Bronté Society) |2
FHL-ZEThoteo 2OZEIZLY, [2D2T, BHEFHNL AL, 7
0Oy 7 —ROREWDITRTWI2H, STRERICEDZHMT L2 L0
TE21E912%0, NT =2 [3FKAL O B # | (Bamard 2002: 148) & L C,
FLCHET a7y —) A LDE LT, REIOMI ZHET L0
THbo
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